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Geotourism:
Focusing on the Power of Place
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Center for Sustainable Destinations

CSD Mission:

To protect and enhance the world’s distinctive places through
wisely managed tourism and enlightened destination
stewardship.

Core concept for achieving the mission: geotourism
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geotourism

Tourism that sustains or enhances the geographical
character of a place—
Its environment,
culture,
aesthetics,
heritage,
and the well-being of its residents.
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DESTINATION TOURISM STYLES
DIFFER IN RELATION TO PLACE
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DESTINATION STYLE DRIFT . ..

If development unchecked, unguided
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Tourism and
sustainability

UNSUSTAINABLE
TOURISM:

» Overcrowding
 Lower quality of experience
e Loss of distinctiveness

 Erosion of culture and
environment

GEOTOURISM:

Now, celebrate
the place

SUSTAINABLE TOURISM:
First, do no harm.
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FLORA AND FAUNA
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HISTORY
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ARCHAEOLOGY
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TRADITIONAL
ARCHITECTURE
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CUISINE

Center for
Sustainable Destinations




C
2
=

QO
2
S C
T
i
)

Center for
Sustainable Destinations




Center for
Sustainable Destinations




Center for
Sustainable Destinations




From eco- to geo-

Manage tourism
so that it pays to
protect the place,

not destroy it. Sightseeing

Cultural
tourism

GEOTOURISM

Local

ECOTOURISM: alising

nature

Heritage
tourism Agri-

: tourism
Indigenous

tourism All place-based
types of tourism =
the ENTIRE destination
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Businesses Residents
(differentiation) (pride and

\ / benefits)

AN

Tourlsts Government
(enthusiasm) (policy)
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The geotourism appeal:

Holistic

Pervasive

Open to enhancement
Marketable
Competitive

Informed & Interactive
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Geotourism

Virtuous
Circle
Place-based _
tourism Community
benefit

Motive to
protect
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The Circle

Broken |_eakage; Irresponsible
PUSINESS  practices
Place-based :
tourism Community
benefit
’ Benefits too
Obstacles selective, or
to protectio not
4* Motive to apparent
protect
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Destination Assessment

SIX CRITERIA

e Environment

e Cultural integrity

o Aesthetics

 Built heritage

« Tourism
Development

 General outlook
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RATING SCALE

0-2 Catastrophic

3-4 In serious trouble
5-6 In moderate trouble
/-8 Minor difficulties

9 Authentic, unspoiled,
and likely to remain so

10 Enhanced
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2006 STEWARDSHIP SURVEY:

94 World Heritage Destinations

“Destination” = WH site + gateway region
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The
Best:

scores
(8-87

Doing
Well:
68-77
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87 Norway: Western Fjords

81 Spain: Alhambra/Granada
France: Vézelay

79 Mexico: Guanajuato
/8 Portugal: Evora

/5 France: Loire Valley; Avignon
Australia: Uluru

/1 Brazil: Pantanal
70 UK: Jurassic Coast

68 Croatia: Dubrovnik
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67 India: Ellora and Ajanta

S0-S0

(mix of
good
and
bad)

63 Greece: Medieval Rhodes

59 Tanzania: Kilimanjaro

959-67

NATIONAL

GEQGRAPHIC Center for Sustainable Destinations



In
Trouble;
49-58

Worst rated:

39-48
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minican Rep.:
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48 Cambodia: Ankor
44 Ecuador: Galapagos

39 Nepal: Kathmandu Valley
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The Geotourism Principles
1. Integrity of place 8. Planning

2. International codes 9 Land use

3. Community involvement 10. Market Diversity

4. Community Benefit .. :
11. Interactive Interpretation

5. Tourist enthusiasm 12, Market Selectivity

6. Conservation of resources .
13. Evaluation

7. Protection and enhancement

of destination appeal
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Norway

Geotourism Charter
signed 31 Aug 2005
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Geotourism Principle 1

* Integrity of place:

Sustain and enhance geographical character
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Maintaining Integrity & Quality
of Place = Great Experiences
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It's about the place, past and present ...
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Also, the people of the place!
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Geotourism
Stewardship
Counclls . ..

e Sonora GSC
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e Arizona GSC

... get involved with a
project—Geotourism
Map-Guide, festival, or
other program.
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Geotourism Principle 7

Protect natural habitats, heritage sites,
aesthetics, culture; avoid overcrowding
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Businesses contribute to visitor experience & local economy
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Plog’s psychographic continuum
After Stanley C. Plog, PhD

+— “MATURE"” DESTINATION

VENTURERS Centric-I Centric- PAROCHIALS
VenturersI Parochials (DEPENDABLES)
Near-
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Waterton-Glacier International
Peace Park, Canada-USA

World Heritage destination

Trans-border
Geotourism Stewardship Councll
and MapGuide project
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Geotourism Principle 11

Engage both visitors and hosts in learning

about the place .
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The Geotourists
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www.nationalgeographic.com/travel/sustainable/
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Developing:
Global geotourism mapping platform

NATIONAL

GEQGRAPHIC Center for Sustainable Destinations



The online Geotourism Challenge, a

global collaborative competition

www.changemakers.net/geotourismchallenge
2009 Judging begins July 14

Winners announced September 9
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The geotourism test: Are
we sustaining or enhancing
the character of our place?
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